g@? Islamic Political Thought

""" Vol. 11 | Isuue 2| Serial 22| Summer 2024 | Pages 19- 39
Research Article | Recived: 2024/01/12 | Accepted: 2024/05/25
a@@@ d - 10.30497/ipt.2024.246419.1011

Strategic Framework for Leveraging Islamic Ideology as a National
Competitive Advantage in Axis of Resistance Economies

Mohammadreza Mahdavi Hazaveh: M. A Student, Faculty of Islamic Studies and Management,
Imam Sadiq University, Iran(Corresponding Author).

m.mahdavi.h@isu.ac.ir

Mohammad Javadi: Assistant Professor, Faculty of Islamic Studies and Management, Imam
Sadiq University, Iran.

m.javadi@isu.ac.ir

Nader Jafari Haftkhani: Associate Professor, Faculty of Islamic Studies and Management, Imam
Sadiq University, Iran.

jafari@isu.ac.ir

Abstract: This study explores the strategic integration of Islamic ideology
as a national competitive advantage within the Axis of Resistance
economies, defined by their shared ideological commitment to justice,
independence, and resistance against imperialism, rather than specific
geographical boundaries. A strategic framework is proposed that merges
innovative ideas and existing knowledge to describe the competitive
environment and future directions. By leveraging the principles of justice,
independence, and resistance against imperialism, Islamic ideology
fosters unity and purpose among the populace, enhancing national
competitiveness. The study also examines the historical and theoretical
underpinnings of the Axis of Resistance through Immanuel Wallerstein's
World-Systems Theory and Paulo Freire's Liberation Theology,
highlighting the ideological and geopolitical dimensions. The economic
implications are discussed, emphasizing the necessity of forming an
economic resistance front to counteract international sanctions and
economic warfare. The proposed framework underscores the importance
of identifying unique capabilities, integrating ideology into strategy, and
enhancing economic resilience. Future research should further explore the
intersection of ideology and strategy, particularly in the context of
emerging geopolitical and economic challenges, to provide valuable
insights for policymakers and practitioners.
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Introduction

Problem Statement: This research explores the strategic potential of
Islamic ideology as a source of national competitive advantage within
the economies of the Axis of Resistance. Defined not by geographical
borders but by a shared ideological commitment to principles such as
justice, independence, and resistance against imperialism, the Axis of
Resistance represents a unique framework for rethinking national
strategies. The primary issue addressed in this study is how these
principles can be strategically aligned with national objectives to
enhance competitiveness. Moreover, it investigates practical
approaches for integrating these principles into national strategies to
build economic resilience and effectively counter external threats.

Significance: Islamic ideology, with its emphasis on social justice,

independence, and resistance to domination, provides a distinctive
foundation for fostering unity and shared purpose among nations. As
countries within the Axis of Resistance face mounting economic
pressures and international sanctions, the strategic utilization of this
ideology could become a transformative force for achieving
sustainable competitive advantage. By aligning ideological principles
with economic strategies, these nations can harness a powerful
mechanism for driving long-term national resilience and
competitiveness.
Necessity: In light of the increasing economic and political challenges
imposed by global powers, nations within the Axis of Resistance must
identify alternative sources of competitive strength. Islamic ideology
offers a compelling framework for addressing these challenges,
emphasizing principles of independence, justice, and resistance to
oppression. Developing a strategic framework that integrates these
ideological principles into economic and social policies is not only
timely but also essential for securing economic sustainability and
national sovereignty.
Objectives: The study seeks to achieve the following objectives:

1. Identify the core principles and values of Islamic ideology
that can serve as drivers of national competitive advantage.

2. Develop a strategic framework for aligning these principles
with national objectives to foster resilience and growth.
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3. Introduce this framework as a mechanism to enhance
economic resilience and promote sustainable development.
Research Questions:

1.How can the principles of Islamic ideology be systematically
integrated into national policies and strategies?

2.What role does this integration play in strengthening
economic resilience and enhancing national competitiveness?
Methodology: The research adopts a narrative review and theoretical
analysis approach, examining scholarly literature on competitive
advantage theories, world-systems theory, and the ideological and
strategic dimensions of the Axis of Resistance. By synthesizing these
perspectives, the study develops a comprehensive framework for
integrating Islamic ideology into national strategies, offering both
theoretical insights and practical recommendations.

1.Theoretical Framework

The theoretical framework for this study is grounded in several key
theories that provide a foundation for understanding how Islamic
ideology can be leveraged as a national competitive advantage within
the Axis of Resistance economies. These theories include the
Competitive Advantage Theory, Competitive Advantage of Nations,
and other relevant theories.

Competitive Advantage Theory: The Competitive Advantage
Theory examines the factors that allow an organization or country to
achieve superiority over competitors in global markets. This theory
includes perspectives such as resource-based view, industrial
organization, and behavioral economics (Eskandarinia, 2021).
According to this theory, competitive advantage can stem from
tangible and intangible assets, unique capabilities, and organizational
and societal characteristics that are difficult or impossible for
competitors to replicate.

Competitive Advantage of Nations: Michael Porter's
Competitive Advantage of Nations theory emphasizes the importance
of various factors such as factor conditions, demand conditions, related
and supporting industries, and firm strategy, structure, and rivalry in
achieving national competitive advantage (Porter, 1990). Porter (2019)
further elaborates on the role of social and environmental factors in
shaping competitive advantage in the modern economy. This theory
provides a comprehensive framework for understanding how
countries can develop and sustain competitive advantages in the
global market.
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Resource-Based View (RBV): The Resource-Based View (RBV)
emphasizes the importance of unique resources and capabilities in
achieving sustained competitive advantage (Barney, 1991). According
to RBV, organizations can achieve competitive advantage by
leveraging their unique resources and capabilities that are valuable,
rare, inimitable, and non-substitutable.

World-Systems Theory: Immanuel Wallerstein's World-
Systems Theory provides a historical and geopolitical context for
understanding the core-periphery dynamics and the role of the Axis of
Resistance in challenging global hegemony (Wallerstein, 1974). This
theory posits a core-periphery structure in global relations, where the
core consists of dominant, developed countries, and the periphery
includes less developed nations that are often exploited for their
resources.

Liberation Theology: Paulo Freire's Liberation Theology
emphasizes the importance of consciousness-raising and empowering
oppressed communities to achieve social justice (Freire, 1970). This
theory resonates with the principles of the Axis of Resistance and
provides a deeper understanding of the ideological underpinnings and
historical significance of the Axis of Resistance.

Economic Resilience: Economic resilience refers to the ability of
a nation to withstand and recover from economic shocks. This theory
highlights the importance of economic diversification, innovation, and
self-sufficiency in enhancing national competitiveness and resilience
(Montrimas et al., 2024).

Strategic Alignment: Strategic alignment theory highlights the
importance of aligning core ideological values with strategic objectives
to foster unity and purpose (Collins & Porras, 1996). This alignment
ensures that strategic decisions are consistent with the core values and
goals of the nation.

2. Literature Review

The concept of competitive advantage has evolved over time,
becoming a central theme in strategic management studies.
Competitive advantage encompasses various dimensions, from
tangible and intangible assets to unique organizational and societal
characteristics that are difficult or impossible for competitors to
replicate (Cenamor, 2021; Kryscynski, Coff, and Campbell, 2021). The
study of competitive advantage has undergone several conceptual
developments, which can be categorized into five generations (Nayaka
et al., 2022). The first generation focused on business management
based on the idea of competition, while the second generation adopted
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a market-oriented approach. The third generation emphasized
resource-based views, and the fourth generation concentrated on
technological capabilities. The fifth generation, emerging in recent
years, integrates social advantage with competitive advantage, leading
to a human-centric transformation in the concept of competitive
advantage (Cantele and Zardini, 2018; Singh et al., 2019).

Previous studies have explored various aspects of competitive
advantage, ideology, and strategic management. The concept of
competitive advantage has been extensively studied in the context of
business management and strategic planning. Porter’s (1985) work on
competitive forces and generic strategies has been foundational in
understanding how firms can achieve and sustain competitive
advantage. Barney’s (1991) resource-based view (RBV) emphasized the
importance of wunique firm resources in achieving sustained
competitive advantage.

Competitive advantage, which has always been considered the
core essence of strategic management studies and the central question
of scholars in this field (Cenamor, 2021; Kryscynski, Coff, and
Campbell, 2021), has experienced conceptual evolutions over time,
which can be categorized into five generations (Nayaka et al., 2022):

First Generation: Focused on business management based on
the idea of competition and its importance in strategy formulation
(Robinson, 1969). The term "competitive advantage" was not widely
used during this period (Powell, 1992). Early studies date back to
before 1980, including researchers like Chamberlin (1935), Bain (1956),
and Alderson (1965).

Second Generation: Market-oriented in nature, this generation
focused more on the nature of competitive advantage and competitive
positioning. The peak of this type of research can be found in the
period from 1980 to 1989, with works by scholars like Hall (1980),
Henderson (1983), and Porter (1985). These studies emphasized the
importance of market structure and positioning in achieving
competitive advantage. Porter’s (1985) work on competitive forces and
generic strategies became foundational in this era, highlighting how
firms could achieve competitive advantage through cost leadership,
differentiation, or focus strategies.

Third Generation: Emphasized a resource-based view,
focusing on the capabilities and competencies of firms as sources of
competitive advantage (Park, Fujimoto, and Hong, 2012). This
approach was favored by researchers such as Barney (1991), Hansen
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(1994), Lado (1994), Powell (1995), and Grant (1999) during the years
1990 to 1999. This generation highlighted that competitive advantage
arises from unique firm resources that are valuable, rare, inimitable,
and non-substitutable (Barney, 1991). The resource-based view (RBV)
posited that internal resources and capabilities were more critical to
achieving sustained competitive advantage than external market
conditions.

Fourth Generation: Prevalent in the 2000s, this generation
focused on technological capabilities as a key source of competitive
advantage, with significant contributions from Hoffman (2000), Piccoli
and Ives (2005), and Greve (2009). These studies highlighted the role of
technological innovation and digital transformation in sustaining
competitive advantage. The integration of information technology and
business processes became a focal point, with firms leveraging
technological advancements to enhance efficiency, innovation, and
customer engagement.

Fifth Generation: Emerging in recent years (from 2010
onwards), this generation has shifted towards integrating social
advantage with competitive advantage, creating a human-centric
transformation in the concept of competitive advantage (Cillo et al.,
2019; Porter and Kramer, 2019), resulting in social advantage along
with superior financial performance (Nayaka et al.,, 2022). This
generation of studies explores how social responsibility, ethical
practices, and community engagement can enhance a firm's
competitive position while delivering superior financial performance.
The concept of shared value, where businesses generate economic
value in a way that also produces value for society, has gained
prominence.

In the context of ideology and strategic management,
researchers such as Khalili (2005) and Collins and Porras (1996) have
highlighted the role of core ideology in guiding organizational vision
and direction. Eagleton (2001) defined ideology as the process of
producing meanings, signs, and values in social life, which shapes the
worldview and behaviors of individuals and societies. This
perspective underscores the importance of aligning ideological
principles with strategic objectives to achieve long-term success.
Ideology can be likened to an operating system of a computer that
regulates cognition, directs emotions, organizes the system of values
and norms, sets goals and purposes, and judges whether our behavior
aligns with the goals (Esmaeili, 2011). Ideology, emerging from an
underlying worldview, defines how a society views existence,
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resulting in values and norms consistent with it (Motahari, 1979).
Ideology breathes life into organizational values and may even be used
as a propaganda tool (Lodge, 2009). Therefore, ideology is not a static
set of beliefs through which the world is viewed, but a dynamic social
function that is constantly in motion (Fiske, 1992).

Studies on the Axis of Resistance have examined the
geopolitical and ideological dimensions of this alliance. Aoudé (2022)
and Azandehi et al. (2023) have explored the role of ideology in
shaping the strategic objectives of the Axis of Resistance. These studies
emphasize the importance of ideological alignment in fostering unity
and collective action among member nations.

The Axis of Resistance, led by Iran and including countries
such as Syria, Lebanon, Iraq, and Yemen, represents a geopolitical and
ideological alliance against Western hegemony. This alliance is not
limited to specific geographical boundaries but extends to all liberation
movements worldwide. For example, Venezuelan President Nicolés
Maduro has expressed support for the principles of the Axis of
Resistance, highlighting its global appeal to freedom seekers and
justice advocates. In this study, the Axis of Resistance is not limited to
a specific geography but extends to all liberation movements
worldwide and the ideology of resistance. Based on this definition,
Nicolas Maduro, President of Venezuela, emphasized comprehensive
confrontation against American aggression and the anti-colonial and
anti-imperialist stances of his country, considering Venezuela as part
of the Axis of Resistance: "The Axis of Resistance has spread across the
world, especially in West Asia, Asia, Africa, Latin America, and the
Caribbean; resistance belongs to people who fight against
neoliberalism, racism, and various forms of colonialism (political,
economic, cultural, and cyber)" (Maduro, 2022).

Historically, the Axis of Resistance can be understood through
the lens of Immanuel Wallerstein's World-Systems Theory, which
posits a core-periphery structure in global relations. The core consists
of dominant, developed countries, while the periphery includes less
developed nations that are often exploited for their resources. The Axis
of Resistance challenges this core-periphery dynamic by advocating
for a multipolar world where peripheral nations assert their
sovereignty and resist exploitation (Wallerstein, 1974). In the context
of development communication, Paulo Freire's theory of Liberation
Theology in South America also resonates with the principles of the
Axis of Resistance. Freire emphasized the importance of
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consciousness-raising and empowering oppressed communities to
challenge systemic inequalities and achieve social justice (Freire, 1970).
These theoretical frameworks provide a deeper understanding of the
ideological underpinnings and historical significance of the Axis of
Resistance.

Research on economic resilience and cooperation within the
Axis of Resistance has highlighted the potential for economic
collaboration to enhance national competitiveness. Yousefi (2021) and
Motaghi (2018) have examined the economic implications of the Axis
of Resistance, emphasizing the importance of economic diversification
and innovation in achieving sustainable development.

3. Methodology

This study employs a narrative literature review method. This method

involves collecting, reviewing, and analyzing existing literature on the

subject matter. The goal of this method is to identify and synthesize

existing knowledge to provide a comprehensive theoretical and

strategic framework (Nasir et al, 2024). This method allows

researchers to draw on various perspectives and gain a deeper

understanding of the research topic(Jarkovska & Jarkovskd, 2024).

4. Research findings

4.1. Introduction to Competitive Advantage

Competitive advantage is defined as the ability of a nation or firm to

achieve superiority over its competitors. This advantage can stem from

tangible and intangible assets, unique capabilities, and organizational

and societal characteristics that are difficult or impossible for

competitors to replicate.

4.1.1. Examples of Types of Competitive Advantage

Resource-Based Competitive Advantage: This type of advantage is

based on the internal resources and capabilities of the organization. For

example, Apple has created a competitive advantage through

innovation and unique product design (Wang, Lin, & Chu, 2011).
Cost-Based Competitive Advantage: Reducing production

costs and increasing efficiency can lead to a competitive advantage. For

instance, Walmart has managed to offer lower prices through cost

management strategies (Serajeldin, Jedo, & Abdelraheem, 2017).
Innovation-Based Competitive Advantage: Innovation in

products and processes can lead to a competitive advantage. For

example, Tesla has created a competitive advantage through

innovation in electric vehicles (Peranginangin, 2015).

4.1.2. National Competitive Advantage

National competitive advantage refers to the factors that enable a
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country to outperform others in the global market. These advantages
can include natural resources, geographical factors, skilled labor,
innovation, advanced infrastructure, and favorable economic policies
(Albekova, 2023). Lodge (2009) identifies ideology as one of the most
important competitive advantages of nations.

4.1.2.1. Examples of National Competitive Advantages

Germany: The chemical and printing industries in Germany have a
competitive advantage due to specialization and innovation in these
fields (Porter, 1990).

Japan: The automotive industry in Japan has a competitive
advantage due to high quality and production efficiency (Kim, 2020).

South Korea and Taiwan: These countries have created a
competitive advantage through the development of clean energy
technologies and innovation in these fields (Kim, 2020).

United States: The software and film industries in the United
States have a competitive advantage due to innovation and a large
domestic market (Porter, 1990).

These advantages help countries compete in global markets
and strengthen their economies.
4.1.2.2. Examples of Social Competitive Advantages of Nations
Social Entrepreneurship: Social entrepreneurship companies create
competitive advantages by generating social value and using resources
innovatively. For example, some social entrepreneurship companies
have created sustainable competitive advantages by leveraging social
networks and managerial experience (Roy & Karna, 2015).

Social and Economic Development: The Basque Country has
created a competitive advantage through economic and social
development strategies. By collaborating with Michael Porter and
using competitive advantage concepts, the Basque Country has
achieved economic and social development (Aranguren et al., 2021).

Social Media Utilization: Utilizing social media as a tool for
creating competitive advantage in organizations and countries has
been highlighted. For example, using social media to attract and retain
young and tech-savvy workforce can lead to a competitive advantage
(Singla & Apoorv, 2015).

Economic Stimulus Packages: Allocating economic stimulus
packages to social sectors such as health and social security can lead to
national competitive advantage. For example, G-20 countries have
created competitive advantages by allocating economic stimulus
packages to these sectors (Sharma, Pandey, & Gaur, 2022).
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These examples show how countries can create competitive
advantages through social and economic strategies and compete in
global markets.

4.2. Islamic Ideology and Competitive Advantage

4.2.1. The Role of Ideology in Strategic Management

Ideology plays a crucial role in shaping the goals and behaviors of
individuals and societies. It serves as a cognitive framework that
guides emotions, values, and norms, aligning individual actions with
societal objectives (Esmaeili, 2011). In the context of strategic
management, ideology can be seen as a driver that transforms abstract
goals into actionable strategies (Khalili, 2005). Researchers such as
Khalili (2005) and Collins and Porras (1996) have explored the
intersection of ideology and strategy, highlighting the importance of a
core ideology in guiding organizational vision and direction. Ideology,
as defined by Eagleton (2001), is the process of producing meanings,
signs, and values in social life, which shapes the worldview and
behaviors of individuals and societies.

4.2.1.1. Islamic Ideology as a Competitive Advantage

Islamic ideology, rooted in the principles of justice, independence, and
resistance against imperialism, provides a unique competitive
advantage for nations within the Axis of Resistance. This ideology not
only shapes national values and goals but also fosters a sense of unity
and purpose among the populace (Lodge, 2009). The strategic
alignment of Islamic ideology with national interests can enhance a
nation's ability to compete effectively in the global economy.
Researchers such as Lodge (2009) and Aoudé (2022) have emphasized
the significance of ideology in shaping national competitiveness. The
Islamic Republic of Iran, for instance, leverages its ideological
principles to strengthen its strategic position and foster economic
resilience (Khamenei, 2018).

Islamic ideology serves as a unifying force, promoting social
cohesion and collective action towards common goals (Umam, 2019).
This ideological framework can drive national policies and strategies
that prioritize long-term societal benefits over short-term economic
gains. The emphasis on justice and resistance against oppression aligns
with broader human values, making it a powerful motivator for both
domestic and international support (Glombitza, 2022).

4.3. The Axis of Resistance and National Competitiveness

4.3.1. Geopolitical and Ideological Dimensions

The Axis of Resistance, comprising nations and groups united against
Western influence, operates on both geopolitical and ideological
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fronts. Geopolitically, the Axis of Resistance seeks to counter Western
hegemony through strategic alliances and support for non-state actors
(Azandehi et al., 2023). Ideologically, it promotes resistance against
imperialism, particularly that of the United States and its allies,
including Israel (Aoudé, 2022). This dual approach strengthens the
strategic position of nations within the Axis of Resistance, enhancing
their ability to achieve national objectives. The Axis of Resistance, led
by Iran and including countries such as Syria, Lebanon, Iraq, and
Yemen, represents a geopolitical and ideological alliance against
Western hegemony. This alliance is not limited to specific geographical
boundaries but extends to all liberation movements worldwide. For
example, Venezuelan President Nicolds Maduro has expressed
support for the principles of the Axis of Resistance, highlighting its
global appeal to freedom seekers and justice advocates: "We have
repeatedly declared this reality and truth in our foreign policy and
international Islam that we are seeking to expand the influence of
Islam in the world and reduce the dominance of world-devourers"
(Khomeini, 2013). In this study, the Axis of Resistance is not limited to
a specific geography but extends to all liberation movements
worldwide and the ideology of resistance. Based on this definition,
Nicolas Maduro, President of Venezuela, emphasized comprehensive
confrontation against American aggression and the anti-colonial and
anti-imperialist stances of his country, considering Venezuela as part
of the Axis of Resistance: "The Axis of Resistance has spread across the
world, especially in West Asia, Asia, Africa, Latin America, and the
Caribbean; resistance belongs to people who fight against
neoliberalism, racism, and various forms of colonialism (political,
economic, cultural, and cyber)" (Maduro, 2022).

Historically, the Axis of Resistance can be understood through
the lens of Immanuel Wallerstein's World-Systems Theory, which
posits a core-periphery structure in global relations. The core consists
of dominant, developed countries, while the periphery includes less
developed nations that are often exploited for their resources. The Axis
of Resistance challenges this core-periphery dynamic by advocating
for a multipolar world where peripheral nations assert their
sovereignty and resist exploitation (Wallerstein, 1974). In the context
of development communication, Paulo Freire's theory of Liberation
Theology in South America also resonates with the principles of the
Axis of Resistance. Freire emphasized the importance of
consciousness-raising and empowering oppressed communities to
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challenge systemic inequalities and achieve social justice (Freire, 1970).
These theoretical frameworks provide a deeper understanding of the
ideological underpinnings and historical significance of the Axis of
Resistance.

4.4.Economic Implications

The economic dimension of the Axis of Resistance is critical for
achieving sustainable national competitiveness. Strengthening
economic ties within the Axis of Resistance can mitigate the impact of
international sanctions and enhance economic resilience. Researchers
such as Motaghi (2018) and Yousefi (2021) have highlighted the
potential for economic cooperation to bolster the Axis of Resistance's
strategic position. By leveraging shared ideological values, nations
within the Axis of Resistance can create a robust economic network
that supports national and collective interests. Yousefi (2021) has
emphasized the necessity of forming an economic resistance front with
the cooperation of Islamic countries. The economic collaboration
among Axis of Resistance countries can lead to the formation of an
economic front that counters economic warfare and sanctions
(Esfandiari et al., 2023).

Economic cooperation can take various forms, including trade
agreements, joint ventures, and collaborative research and
development initiatives. These efforts can enhance economic
diversification and innovation, reducing reliance on external markets
and increasing self-sufficiency. By pooling resources and expertise,
member nations can achieve economies of scale and improve their
competitive position in global markets (Meshko & Shitov, 2016).

4.4.1. Economic Implications of Strategic Competitive Advantage
Strategic Thinking and Competitive Advantage: Strategic thinking,
influenced by creativity, corporate culture, and knowledge
management, directly impacts competitive advantage. Businesses
adopting strategic thinking practices can create a competitive edge,
enhancing their economic performance (Nasir et al., 2024).

Resource-Advantage Theory: The strategic imperative of
achieving sustained superior financial performance through
competitive advantage is discussed within the framework of resource-
advantage theory. This theory suggests that strategic competitive
advantage is not inherently anticompetitive and can enhance social
welfare by promoting efficient resource utilization (Jarkovska &
Jarkovska, 2024).

Strategic Leadership and Knowledge Management: During the
COVID-19 pandemic, businesses focused on knowledge management
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and strategic leadership to attain sustainable competitive advantage.
This approach can lead to improved human and social capital, which
are crucial for economic resilience and long-term competitiveness
(Nasir et al., 2024).

Circular Economy and Competitive Advantage: Implementing
circular economy principles strategically can enhance competitive
advantage by improving operational efficiency, cost savings, brand
reputation, and customer loyalty. This approach is particularly
beneficial for manufacturing firms, contributing to their sustainability
and long-term economic resilience (Nasir et al., 2024).

4.4.2. Geoeconomics of the Axis of Resistance

Geoeconomics refers to the intersection of economic and geopolitical
factors that influence the competitive dynamics of nations
(Mostafanezhad & Szadziewski, 2023). For the Axis of Resistance,
geoeconomics plays a crucial role in shaping the economic strategies
and competitive advantages of member nations. The following points
highlight the geoeconomic aspects of the Axis of Resistance:

Strategic Location: The Axis of Resistance countries, such as
Iran, Yemen, and Lebanon, occupy strategic geographical locations
that are critical for global trade routes and energy supplies. This
strategic location provides these countries with significant leverage in
regional and global economic dynamics (Gallea & Rohner, 2021;
Koshaimah & Zou, 2023).

Natural Resources: Many Axis of Resistance countries possess
abundant natural resources, including oil and gas reserves. These
resources provide a substantial economic advantage and play a critical
role in the global energy market (Potapov, 2023).

Economic Sanctions and Resilience: The Axis of Resistance
countries have faced extensive economic sanctions from Western
powers. Despite these sanctions, these countries have demonstrated
economic resilience by developing alternative trade routes, fostering
regional economic cooperation, and leveraging their ideological
commitment to resistance (Potapov, 2023).

Regional Economic Cooperation: Economic cooperation within
the Axis of Resistance has been a key strategy for enhancing economic
resilience and competitive advantage. Initiatives such as joint
infrastructure projects, trade agreements, and investment partnerships
have strengthened economic ties among member nations (Hoekman &
Newfarmer, 2005).

4.5. Strategic Framework for Ideology-Driven Competitive Advantage
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4.5.1. Identifying Unique Capabilities

To design an effective strategy framework, it is essential to identify the
unique capabilities and competitive advantages of nations within the
Axis of Resistance. These capabilities may include tangible assets, such
as natural resources and infrastructure, as well as intangible assets,
such as cultural heritage, social cohesion, and ideological commitment
(Hayati et al.,, 2021). The identification of these capabilities allows
nations to leverage their strengths and address their weaknesses in the
competitive landscape.

Identifying unique capabilities involves a thorough analysis of
both internal and external factors. Internally, nations must assess their
resources, capabilities, and core competencies. Externally, they must
evaluate the competitive environment, including market trends,
customer needs, and the actions of competitors. This comprehensive
analysis provides a foundation for developing strategies that capitalize
on strengths and mitigate weaknesses (Askarzade et al., 2023).

4.5.2. Integrating Ideology into Strategy

Integrating Islamic ideology into national strategy involves aligning
ideological principles with strategic objectives. This alignment ensures
that strategic decisions are consistent with the core values and goals of
the nation, fostering a sense of unity and purpose among the populace
(Khalili, 2005). The strategic framework should incorporate
mechanisms for continuous monitoring and adaptation to changes in
the competitive environment, ensuring that the nation remains agile
and responsive to emerging challenges and opportunities (Diderich,
2020).

The integration process requires a clear articulation of
ideological principles and their implications for strategic decision-
making (Adler-Nissen & Kropp, 2015). This involves translating
abstract values into concrete policies and actions that can be
implemented and measured. Continuous monitoring and feedback
mechanisms are essential for ensuring that strategies remain aligned
with ideological goals and responsive to changing conditions.

4.5.3. Enhancing Economic Resilience

Economic resilience is a critical component of national
competitiveness. By fostering economic cooperation and collaboration
within the Axis of Resistance, nations can enhance their economic
resilience and reduce their vulnerability to external shocks, such as
sanctions and economic warfare. The strategic framework should
include policies and initiatives that promote economic diversification,
innovation, and self-sufficiency, ensuring that the nation can sustain
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its competitive advantage over the long term (Nayaka et al., 2022).
Enhancing economic resilience involves building robust and adaptable

economic systems that can withstand and recover from disruptions.
This includes developing diverse and flexible supply chains, investing
in research and development, and promoting entrepreneurship and
innovation. By fostering a culture of continuous improvement and
adaptability, nations can maintain their competitive edge in a dynamic
and uncertain global environment (Eisenhardt, 1999).

Tangible Assets (Natural Resources, Intangible Assets (Cultural Heritage, Social
Infrastructure) Cohesion, Ideological Commitment)

Aligning Ideological Principles Continuous Monitoring and Translating Values into Policies

with Strategic Objectives Adaptation and Actions
Economic Cooperation and Economic Diversification and Self-Sufficiency and
Collaboration Innovation Adaptability

Shapel. Strategic Framework for Leveraging Islamic Ideology as a National
Competitive Advantage in Axis of Resistance Economies
(Researcher Constructed)

5. Discussion and Conclusion

The integration of Islamic ideology into national strategy can provide
a powerful competitive advantage for nations within the Axis of
Resistance. This study demonstrates that by aligning ideological
principles with strategic objectives, nations can enhance their ability to
compete on the global stage. The strategic framework proposed in this
study emphasizes the identification of unique capabilities, the
integration of ideology into strategy, and the enhancement of
economic resilience. By focusing on these key areas, nations within the
Axis of Resistance can develop robust strategies that leverage their
ideological strengths to achieve competitive advantage. The
framework also highlights the importance of continuous monitoring
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and adaptation to changes in the competitive environment, ensuring
that nations remain agile and responsive to emerging challenges and
opportunities.

Integrating Islamic ideology with national strategy can
enhance economic resilience and national competitiveness. The
proposed strategic framework helps the Axis of Resistance nations
leverage their ideological resources as a competitive advantage. This
integration fosters unity and purpose among the populace,
strengthens national identity, and enhances the nation's ability to
withstand external pressures.

Future research should continue to explore the intersection of
ideology and strategy, particularly in the context of emerging
geopolitical and economic challenges. The development of
interdisciplinary approaches that integrate insights from political
science, economics, and strategic management can provide a more
comprehensive understanding of the role of ideology in shaping
national competitiveness. Additionally, empirical studies examining
the impact of ideology-driven strategies on economic performance and
social outcomes can provide valuable insights for policymakers and
practitioners.

In conclusion, Islamic ideology, as a unique and powerful
source of competitive advantage, offers significant potential for
enhancing national competitiveness within the Axis of Resistance. By
leveraging this ideological strength, nations can achieve sustainable
economic and social development, fostering a more resilient and
competitive future. The strategic alignment of ideological principles
with national interests can drive long-term growth and stability,
positioning nations within the Axis of Resistance as formidable players
in the global arena.
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